In volume 29, issue 5 of the Journal of Health Economics, Anderson (2010) used data from the Youth Risk Behavior Surveys to estimate the effect of the Montana Meth Project, an antimethamphetamine advertising campaign, on meth use among high school students. He found little evidence that the campaign actually curbed meth use. In this note, we use data from the national and state Youth Risk Behavior Surveys for the period 1999 through 2011 to build upon the work of Anderson (2010). During this period, a total of 8 states adopted anti-meth advertising campaigns. Our results are consistent with those of Anderson (2010). JEL Codes: H75, I18, K42, M37
"We brought the Meth Project to Georgia to stem the growing methamphetamine epidemic in our state, and we are seeing impressive results." --Johnny Isakson, Republican Senator of Georgia
INTRODUCTION
In 2005, Montana adopted an anti-methamphetamine advertising campaign known as the Meth Project. The goal of this campaign is to reduce methamphetamine (meth) use by increasing the perceived risk and decreasing the perceived benefit of trying meth, promoting dialogue about meth between parents and teens, and stigmatizing use (Siebel and Mange 2009) . The campaign relies primarily on graphic print impressions, radio and television ads, and highway billboards.
The ads consist of explicit and disturbing images such as users' tearing off their own skin, young girls selling their bodies to older men for meth, and meth-crazed teens beating their parents for money. 1 Due to the apparent success of Montana's campaign, 7 additional states have adopted their own Meth Projects (see Table 1 ). 2 In 2010, Barron's magazine listed the Meth Project as the third most effective philanthropy in the world (Siebel Scholars 2010) . However, after accounting for preexisting downward trends in meth use, Anderson (2010) Because of the focus on Montana, it is unclear whether the results from Anderson (2010) generalize. In an effort to examine whether the Meth Project was more successful elsewhere, we extend the Anderson (2010) analysis through 2011. Similar to Anderson (2010) , after accounting for preexisting downward trends in meth use, we find little evidence of a relationship between the Meth Project and meth use among high school students. (2008), Cawley et al. (2007) , and Anderson (forthcoming) . 6 In order to link respondents to their state of residence, we obtained the restricted-use versions of the national YRBS.
DATA AND EMPIRICAL MODEL
Appendix Table 1 illustrates the number of observations by year and state in the national YRBS analysis.
Most states conducted their own version of the YRBS at some point between 1999 and 2011. We have obtained data from 45 states, 7 of which conducted surveys before and after the adoption of the Meth Project (Arizona, Colorado, Georgia, Idaho, Illinois, Montana, and Wyoming). 7 Appendix Table 2 1999, 2005, 2007, 2009, and 2011 . Unfortunately, our attempts at obtaining these data were rebuffed.
To examine the relationship between the Meth Project and meth use among youths in a more rigorous fashion, we exploit the temporal and spatial variation in the adoption of these campaigns and estimate a standard difference-in-differences model. Specifically, our estimating equation is:
where i indexes individuals, s indexes states, and t indexes years. The dependent variable, Meth use ist , is equal to 1 if respondent i reported having ever used meth, and is equal to 0 otherwise. Figure 1 clearly illustrates the importance of controlling for preexisting trends in meth use.
Using the state YRBS data and a specification without state-specific linear time trends, the adoption of a Meth Project is associated with a 1.53 percentage point decrease in the probability of meth use. The same specification yields a similar estimate using the combined YRBS data. However, when state-specific linear time trends are included, these estimates become much smaller in absolute magnitude and lose statistical significance. The results in Table 3 provide little evidence that the Meth Project has influenced teen meth use. 11
In There is no evidence that the Meth Project had an effect on meth use among non-white students.
CONCLUSION
The Meth Project, an anti-methamphetamine advertising campaign, is intended to discourage meth use by young people. Since Montana established the first campaign in 2005, 7
other states have adopted their own Meth Projects. Using data from the YRBS, Anderson (2010) found no evidence of a relationship between the Montana Meth Project and meth use among high school students.
We build upon the work of Anderson (2010) by using data from the national and state YRBS for the period 1999 through 2011 to examine the relationship between the Meth Project and meth use. During this period, 8 states adopted anti-meth campaigns. Consistent with the results of Anderson (2010), we find little evidence to suggest that the Meth Project was effective.
While restricting focus to male and white students produced some statistically significant and negative estimates, these estimates were not robust across the YRBS samples used in our analysis. After controlling for preexisting trends in meth use, the relationship between the Meth Project and meth use was generally small and statistically indistinguishable from zero. 
